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A Soo’rhing Digesﬁ\/e Aid | Marketable Has New Meaning

Antacids dominate one of the most profitable OTC segments (over $10 billion annually’)
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and yet overloo.k a key health concern: STALLEI.J.DIGESTION. BIO?OF.G AR, a potent.ed T
product of National Enzyme Company, specifically targets this viable opportunity, RELIEF

delivering both soothing relief & continued digestion in a delicious, chewable tablet. CONTINUED

DIGESTION*
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The antacid

market draws
over $10 BILLION

annually’

More than 60 million adults
experience heartburn at
least once a month.? Millions
treat this condition with

OTC antacids, which are
very popular because they

generally provide instant relief.

Antacids can
stall digestion,

triggering other

health concerns

Health-savvy consumers know
that antacids can negatively
affect digestion. They want

a better digestive health
product, which is among the
reasons that digestive health is
projected to be the #1 health
trend of 2009 .4
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BioCore® AR is the answer to the
rising consumer demand for an
advanced digestive health solution

BioCore® AR’s innovation harnesses the success of the
common antacid while addressing the problem of stalled
digestion through the use of powerful digestive enzymes.
The advanced enzyme blend in BioCore® AR functions
over a broad pH range thereby seamlessly complementing
the acid-neutralizing mineral, calcium carbonate. Now
soothing relief from occasional heartburn can be obtained
with the added benefit of continued digestion.*
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